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The luxury market in China is roaring again

As we approach the half-way point in 2023, it’s clear that the luxury goods market in China and Asia is 
thriving, fuelled by the opening of borders post-COVID, an increasing number of affluent consumers, and a 
growing middle class. In recent years, the region has seen significant growth in the luxury goods market, with 
China alone accounting for over one-third of global luxury sales.

LVMH, Moncler, Ermenegildo Zegna, Kering, Brunello Cucinelli, Burberry, Prada, and Cartier-owner 
Richemont have all seen their share price rise by double-digit percentages in 2023. LVMH’s latest results sent 
shares of the owner of Christian Dior and Tiffany to a new record. The rally has lifted the French luxury 
powerhouse into an exclusive club of the world’s 10 most valuable companies and made billionaire CEO 
Bernard Arnault the richest man in the world.

The taste for premium products has been driven by three factors, a rebound in the Chinese economy, the 
millennial generation, and changing consumer preferences.
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Chinese economic data continues to beat expectations reflecting a strong comeback for the Asian giant, finally
emerging from the world’s most restrictive pandemic lockdowns. The strong GDP growth is positive for
industries and sectors across the board, but analysts are watching luxury goods, air passenger demand, and
container shipping in particular.

China’s Q1 GDP grew at a brisk 4.5% YOY, exceeding consensus forecasts. Retail sales in March alone jumped 
10.6% YOY, a speed unseen in two years. As a result, the Citi China Economic Surprise Index, which measures 
data surprises relative to market expectations, hit a 17-year high. Banks raised their 2023 GDP forecast to “at 
least” 5.7%, with analysts predicting that consumption will remain the main driver of China’s recovery this 
year.

Another driving force behind the growth of the luxury goods market in China and Asia is the rise of 
millennials as a key consumer group. Younger consumers in the region are increasingly interested in 
luxury goods. They are buying luxury at an earlier age, starting with high-end streetwear, and they are 
willing to spend more on products that align with their values, such as sustainability and social 
responsibility. This trend has led to the emergence of new luxury brands that cater specifically to these 
consumers, offering products that are both hip and socially conscious.

Citi China economic surprise index
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E-commerce is driving the growth in the luxury goods market in China and Asia. Online sales of luxury goods 
in the region have skyrocketed in recent years, and luxury brands have invested heavily in digital marketing 
and ecommerce platforms. This has made luxury goods more accessible to consumers in remote areas, and it 
has also helped to boost sales among younger consumers who are more comfortable shopping online.

Chinese consumers, at home and abroad, represented one-third of the total global personal luxury goods 
spend before Covid. And, according to Bain & Co, the Asia-Pacific is expected to account for two-thirds of the 
global luxury market by 2025. 

China, in particular, is a major driver of growth in the luxury industry for the region. The country is already 
the world's largest luxury market, and it is expected to continue to grow at a healthy rate. BDA expects the 
growth rate of the luxury industry in China to be 8%-9% per annum in the coming five years, based on 
industry interviews and shopper surveys.

With a population of just 51 million, Korea is now as important as Japan, which has a population of 125 
million, for luxury goods makers. Korean nationals account for 10% or more of total retail sales by brands 
such as Prada, Moncler, Bottega Veneta and Burberry. Studies have shown that financial success tends to be 
highly valued in Korea, so personal luxury goods can be an important tool to project social status.

Other countries in Asia, such as India and Indonesia, are also expected to see strong growth in the luxury 
industry. These countries have large populations with growing incomes, and they are becoming increasingly 
important markets for luxury brands.

Overall, BDA expects the luxury industry across Asia to grow at 7%-9% per annum until 2030. 

Source: Euromonitor

Luxury goods market size in Asia (US$bn)
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1. Fashion and Apparel: Asia is home to some of the world's largest fashion markets, including China, 
Japan, and Korea. Louis Vuitton, Chanel, and Gucci have seen significant growth in sales in the region.

2. Beauty and Personal Care: The demand for luxury beauty products in Asia is growing rapidly, driven 
by an increasing focus on personal grooming and wellness. Brands such as Estée Lauder, L’Oréal, and 
Shiseido have reported strong sales growth in the region, with China being the largest market.

3. Watches and Jewellery: Luxury watches and jewellery are highly sought after in Asia, especially in 
markets such as Hong Kong, Japan, and Singapore. Rolex, Cartier, and Omega have seen strong sales 
growth in the region.

4. Fine Dining and Hospitality: Asia has become a hub for luxury hospitality and fine dining, with many 
high-end hotels and restaurants opening in major cities such as Tokyo, Hong Kong, and Singapore. Brands 
such as Ritz-Carlton, Four Seasons, Mandarin Oriental, and Aman have reported strong demand for their 
services in the region, driven by the growing number of luxury travelers and the increasing popularity of 
experiential luxury.

Overall, the luxury market in Asia is expected to continue to grow faster than GDP in the coming years, 
driven by the region's increasing affluence, growing middle class, and increasing demand for both goods 
and services.

Investment in the consumer and retail markets continues to escalate as retail customers show a growing 
interest in a broader variety of products and services.

Asian consumers are spending more on retail, beauty, food, lifestyle, and luxury items than ever before. 
This increase in demand opens the door to opportunities for foreign investors and companies to reach an 
eager and widespread Asian market.

We are proud to have advised our clients on successful transactions in the beauty & personal care, 
lifestyle & entertainment, mother & baby care, apparel & accessories, and food and beverage industries.
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About BDA Partners

BDA Partners is the global investment banking advisor for Asia. We are a premium provider of Asia-related 
advice to sophisticated clients globally, with over 25 years’ experience advising on cross-border M&A, capital 
raising, and financial restructuring. We provide global reach with our teams in New York and London, and true 
regional depth through our seven Asian offices in Mumbai, Singapore, Ho Chi Minh City, Hong Kong, Shanghai, 
Seoul, and Tokyo. BDA has deep expertise in the Chemicals, Consumer & Retail, Health, Industrials, Services 
and Technology sectors. We work relentlessly to earn our clients’ trust by delivering insightful advice and 
outstanding outcomes.

BDA Partners has strategic partnerships with William Blair, a premier global investment banking business, and 
with DBJ (Development Bank of Japan), a Japanese Government-owned bank with US$150bn of 
assets. bdapartners.com
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The information contained in this document is for informational purposes only and is not intended to be relied upon in any way. Statements contained in this document
are made in good faith and have been derived from information believed to be reliable as of the date of this document. None of BDA Partners or any of its respective
directors, officers, corporate partners, affiliates, employees or advisors (collectively, “Associates”) makes any representation or warranty as to the fairness, accuracy or
completeness of the information or opinions in this document. This document contains certain statements, financial data, projections, forecast, estimates and targets
that are based upon assumptions and subjective judgments. There will be differences between such statements, financial data, projections, forecast, estimates and
targets and actual results since events and circumstances frequently do not occur as expected, and such differences may be material. The targeted, estimated,
forecasted and projected financial results contained in this document should not be considered to be a presentation of actual results. There can be no assurance that
any targeted, estimated, forecasted or projected results are obtainable or will be realized.

None of BDA Partners or any of their respective Associates has independently verified, nor will independently verify, any part of this document. BDA Partners and its
Associates expressly disclaim any and all liability for any loss or damage (whether foreseeable or not) suffered by any person or entity acting on, or refraining from
acting because of, anything contained in or omitted from this document, whether the loss or damage arises in connection with any negligence, default, lack of care or
misrepresentation, in contract or in equity, on the part of BDA Partners or its Associates or any other cause. Each recipient of this document agrees that it shall not seek
to sue or hold BDA Partners or its Associates so liable in any respect for the provision of this document and the information or opinions contained herein. The receipt of
this document by any recipient is not to be taken as constituting the giving of legal, accounting, tax or investment advice by BDA Partners to that recipient, nor to
constitute such person a client of BDA Partners.

Neither BDA Partners nor any of its respective Associates accept any responsibility to inform the recipients of this document of any matter arising or coming to any of
their notice which may affect any matter referred to in this document (including but not limited to any error or omission which may become apparent after this
document has been issued). BDA Partners does not undertake or expect to update or otherwise revise this document.


	Slide Number 1
	The luxury market in China is roaring again
	Slide Number 3
	Slide Number 4
	Slide Number 5
	About BDA Partners
	Slide Number 7

